How to Calculate Social Media Engagement on Instagram and Facebook
Social media engagement is a critical metric that reflects how well your content resonates with your audience. On platforms like Instagram and Facebook, engagement includes actions such as likes, comments, follows, and views. Tracking and calculating these metrics is extremely helpful in observing our campaign’s overall impact.
Key Engagement Metrics
- Likes: The number of users who like your post or story.
- Comments: The number of comments left on your post.
- Follows: The number of new followers gained from a particular post or during a specific time period.
- Views: The number of times your video or story has been viewed.
Engagement Rate Formula
Engagement Rate is typically calculated using the following formula:
Engagement Rate (%) = (Total Engagements / Total Reach or Followers) × 100
Where Total Engagements = Likes + Comments + Shares + Saves (or any other relevant interaction)
Instagram Engagement Rate
Instagram engagement can be calculated per post or across a time period. For posts:
Engagement Rate per Post (%) = ((Likes + Comments) / Followers) × 100
For Stories, views are a key metric, but engagement includes replies, sticker taps, and swipe-ups.
Story Engagement Rate (%) = (Total Interactions / Total Story Views) × 100
Facebook Engagement Rate
Facebook engagement also considers reactions (like, love, wow, etc.), comments, and shares.
Engagement Rate per Post (%) = ((Reactions + Comments + Shares) / Reach) × 100
You can also calculate engagement over time by summing these metrics across multiple posts.
Tips for Tracking Engagement
- Use platform insights tools (Meta Business Suite, Instagram Insights).
- Record metrics consistently (weekly or monthly).
- Use spreadsheets or social media management tools to track trends.
Using In-App Features to Track Engagement
Instagram Insights
Instagram provides in-app analytics through the 'Insights' feature, available for business or creator accounts.
To access Instagram Insights:
1. Go to your Instagram profile.
2. Tap the menu icon (☰) in the top right corner.
3. Tap 'Insights'.
4. Browse through metrics like 'Accounts Reached', 'Content Interactions', 'Followers', and specific post/story analytics.
Facebook Insights
Facebook offers Page Insights for tracking engagement on posts and videos.
To access Facebook Insights:
1. Go to your Facebook Page.
2. Click on 'Insights' or 'Professional Dashboard' in the left menu.
3. Explore sections such as 'Overview', 'Posts', 'Followers', and 'Content'.
4. Use the 'Posts' section to view metrics like reach, reactions, comments, and shares for individual posts.
